
Building the marketplace for African 
and Caribbean culture and lifestyle



2The Reality

Mainstream retailers are 
failing millions of Black 

consumers, with 40% unable 
to find products that 

represent them.

BUYERSSELLERS

10,000+ Black-owned UK 
brands struggle to 

consistently connect with 
their customers online.

https://metro.co.uk/2022/06/17/its-easier-to-find-a-fathers-day-card-with-a-pet-on-than-a-black-dad-16840898/
https://metro.co.uk/2022/06/17/its-easier-to-find-a-fathers-day-card-with-a-pet-on-than-a-black-dad-16840898/
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We partner with exceptional African and Caribbean brands 
to curate their products on our marketplace, combining 
discovery and a vibrant shopping experience for 
consumers.

Wakuda: The ultimate destination for cultural products

Seller:

✅ Reach a wider audience and 
boost their sales.

Buyer:

✅ Seamless access to culturally 
relevant products from unique 
supply chain. 



6Our core users love us!

My name is Tori

I’m a Buyer

Tori is a British born Nigerian, lives 
with her partner.

● Strong sense of culture and 
community. Expresses herself 
through her purchases. 

"Wakuda is now my go-to as I 
can finally find authentic 
products that represent my 
culture and identity!"

My name is Cam

I’m a Creator

Cam is Ghanaian, lives with her partner 
and two children.
 

● Designed her own collection of cultural 
greeting cards to fill a gap in the market 
for herself.

“Just what the UK needed! I love 
everything about Wakuda!”



3Obsessed With Solving This Problem We’ve Experienced

Nathaniel 
Co-Founder / Operations

• Extensive engineering Ops 
experience

• Veteran marketplace seller.

Albert 
Co-Founder / Marketing

• 10+ years Digital marketing 
and partnerships.

• BA (Hons) Business and 
Sports Studies.



5It’s free to list and really simple!

Quarterly business review

Inclusion in Paid Advertising

Exclusive marketplace 
events

Personalised Shopfront

Yes

Yes

Yes

Yes

PA

Notification

You fulfil the order 
and mark 
complete

Payment

Funds are paid to 
you minus 

commission

Purchase

Customer visits 
Wakuda and 

buys your 
product

Commission is only charged when you make a sale.

Commission 15%



8What will you get from joining us?

Promotions across our platforms

Instagram, Facebook, Newsletters, Tiktok.

Paid ads on Social Media and Google 

15,000+ website visitors monthly.

Resources and tools

We use our strategic partnerships to help support and grow your business.

Press opportunities

We’ve had over 50 seller features in media in the last 12 months, from 
Cosmo to Five News and press like The Evening Standard



10Powerful Stories, Captured

https://www.forbes.com/sites/mikebugembe/2022/05/25/wakuda-using-data-to-navigate-the-ecomhttps://twitter.com/5_News/status/1603094974999908352?t=mMZdsgwECoBcI2HhctuBxw&s=08merce-lifecycle/?sh=335d1b7b64ff
https://metro.co.uk/2022/06/17/its-easier-to-find-a-fathers-day-card-with-a-pet-on-than-a-black-dad-16840898/
https://www.voice-online.co.uk/news/business/2020/10/05/new-online-marketplace-for-black-businesses-launches/
https://www.bustle.com/life/wakuda-new-etsy-black-owned-businesses-uk
https://www.cosmopolitan.com/uk/worklife/g38899350/valentines-day-cocktails/


Community
We have grown to a community of over 20,000 people and 200+ brands

Recognition
Meta Gather awards 2022, Small Biz 100 in 2022 and Digital star Small Awards 2023

Collaborations
We’ve worked with some amazing organisations that have supported us on our mission to empower 

Black business owners and help them to reach a wider audience.

9We’ve grown a lot! 



nathaniel@wakuda.co.uk

London, UK

www.wakuda.co.uk

Join us in transforming cultural commerce

Schedule a meeting

nathaniel@wakuda.co.uk

mailto:nathaniel@wakuda.co.uk
http://www.wakuda.co.uk
https://calendly.com/wakuda
mailto:nathaniel@wakuda.co.uk

